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CREATING NEW DESTINATIONS



THE BRIEF

Since 1907, the ‘tip’ of the triangle bounded by La Trobe Street, Victoria Street and the 
Caretaker’s Cottage has been occupied by a Bureau of Meteorology weather 

The society would be very interested in hearing any proposals for the future use of this site. 

developing and recognising outstanding scientists in the State of Victoria, along with the 



ACTIVATION OBJECTIVES



THE CONCEPT





Victoria to the thousands of drivers who pass the site each day, 

MAWSON’S POINT



VISITOR CENTRE



HOSPITALITY



THE SPACE AGENCY

STRATEGY COMMUNICATIONINSIGHTS

Our strategists evaluate customer and 

trade data as well as on the ground 

fact-finding in order to develop 

precinct strategies that use activation 

as a creative, short term tactic towards 

achieving stronger financial and 

community outcomes.  

Through our data intelligence and 

insights arm - Beagle - we are able 

to collect on-the-spot community 

feedback around events, experiences, 

and customer relationships. These 

insight are used to support decision 

making for individual businesses or 

whole precinct. 

Our in-house design team specialise 

in strategic communication including 

brand development and design, 

copy-writing and brand positioning, 

social media strategy, and broad-form 

graphic design.
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